Reputation Repair is Mission Critical

Introduction

Search engines have always been a way to findnrd@on online, but in recent years
they have become a popular and efficient way terd@he the public reputation for a
company or individualThrough search engines like Google, Yahoo and MSNoyr
reputation is easily available to prospective clies, current customers, friends,
family, coworkers, future employers and more

Search engine users rarely go beyond the first ges of search results.
The first 3 pages of a search engine receive 90%lbsearch traffic.

The top 10 results receive nearly 80% more tratfi@n those in positions
11-30 achieve.

In recent years, the popularity of user generatelsites has sparked substantial growth
in the amount of opinions, reviews and recommendatavailable online about products,
services, companies and individuals. Many seardrersising this type of commentary
and feedback to make purchase decisions and bassase using this information to
gualify perspective new hires or partners. In,fach recent poll by The Creative Group,
it was found thatifty percent of advertising and marketing executies searched for
information online about prospective new hiresat least some of the time, and among
those who used search engines to find informatimutthe new hires fourteen percent
decided not to hire someone based on the inform#tiey found.

The survey included 250 responses, 125 resporm@savertising executives and 125
responses from senior marketing executives. Theréiding and marketing executives
were asked, "How frequently, if at all, do you @eogle or another search engine to
learn additional information about a prospective®i

An important point to note is that not all negatin®rmation is limited to standard
search engines. Blog search engines, video site¥'buTube, social news such as Digg
can be affected as well.
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When negative information appears online it affélsésway you or your company are
perceived in the public eye. In fact, in a recéatlg, it was found that out of 10
searchers do not make a purchase if the search thegrform contains negative
listings. This shows how much of an effect negative seangine listings can have on a
person or company. Your reputation is a key fartgersonal and business
relationships. Both companies and individuals sthdné aware of the type of results that
are appearing in search engines and how it istaffgtheir business or personal life.

Major Brands Targeted

Listed below are a few examples of the types ofitieg search engine results which are
adversely affecting a few major American brands.

Coca Cola- Result #7 is a
site claiming that Coca
Cola is involved in union
disputes in Columbia that
have led to several
murders.
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McDonalds - Result #4 is
an entire website
dedicated to slandering
McDonalds. The website
features negative news
stories, anti-McDonalds
campaigns, and
commentary against the
popular fast food joint.

Abercrombie & Fitch -
Result #5 is a press
release containing a

negative story, and #6 is

an anti-Abercrombie &

Fitch website promoting a

boycott of the company

due to sales of children
sized thong underwear.

Some other examples can be seen for searchedredatempanies like Enron,
Halliburton and Martha Stewart Living.
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Problems like this are not limited to large busgess Consumer driven review websites
like TripAdvisor, Yelp, and Yahoo! Local containatiisands of reviews and
recommendations directly from customers.

In fact, we found for one of our client80,000 potential revenue generating
opportunities were being poisoned each yeatue to negative listings in search results.
The direct effect this had on revenue and comparage were extreme.

Now, more than ever, it is important for small dochl businesses as well as individuals
to keep an eye on their online reputation.

In addition to consumer driven websites, RSS feBligys, and Blog aggregators are
making it quicker and easier than ever for indialduo share their thoughts and
experiences with the world. Businesses can no loaiferd to ignore the online
comments from their customers. Only a few yearsadisgruntled customer could have
shared their anger only with a few friends, but ribey have the ability to publish their
experience on a blog or review website for therentiorld to see.

Brand Titan's Approach

Some companies take a legal approach to onlingat@u management. However, in
most cases this process is slow and does not peatieaesired results. Legal action in
some cases can cause a more serve backlash afveagiirmation appearing online.
The most successful route to reputation repaw iavest in a professional reputation
management company which combines tactics in P&alations and Online Marketing.
Below we provide some examples you can use torgketation management into your
own hands.

Brand Titan’s main goal is to drive negative reswltit of the search engine results for
our clients. The visibility of the negative infortian is then drastically decreased. Brand
Titan takes a two step approach to online reputatianagement. The first step is to
monitor online conversation and determine the sssiaf negative or unwanted
information. Step two involves promoting positivengutral information while
decreasing the visibility of negative informati&ach client is unique and due the
sensitivity of many of the situations our clientsre to us with, we have to handle each
project differently.

Dealing with and repairing a bad online reputatgnit easy. However, starting with the
suggestions below you can get a jump start on megayour reputation. These
suggestions are geared toward replacing negatigeniation with positive information
on search engine results.
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Six Easy Tips for Reputation Repair

Create Social Networking Profiles -Social networks liké&Naymz Linkedin,
Myspace FacebookSquidog andDigg are a great place to start. Typically these
work best for less popular names. If your nameasenpopular, like John Smith,
you will need to get more creative in how thesdifg® are used.

Write and Syndicate Articles -Most sites would love to have quality unique
content available to them. Solicit the websitea tdpic you are knowledgeable in
and offer them unique and relevant articles in arge for a bio on their website,
to appear with the article. You can also ask thefink the article to a personal
website.

Own Your .com, .net, and .org Domain Name Buy any variation of domain
names with your name in them. For example, JohriSooitn,
JohnSmithBlog.com, etc. Write a few pages aboutsalfifor the website and
soon this site could appear for searches relatgdupname. For companies, be
sure to own all website variations for your compaayne and product names.
You do not need to post pages on each domain rfarmewning them ensures
that no one else can purchase them with the purgfcsandering you or your
company.

Contribute to Consumer Generated Websites €ontribute to forums, consumer
review websites, and other places on which you tia@@pportunity to post
content and create occurrences of your name ordmesure to use your real
name when registering and contributing to thesesiwet Blog comments on
Blog websites are another avenue for your namepear online.

Press ReleasesPress releases are an easy way to publish agpagatent about
yourself or your company online. There are prelesase syndication websites
that allow you to publish your press release atogi. Try to make press releases
interesting and useful for the best results.

Public Speaking- Speaking at industry events or local events ¢a® gpu the
positive reputation boost that you are looking Hou will most likely be
featured on the event website, and you can alsotippgvent on your own
website and Blog or publish a press release towam®the event.
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Conclusion

Online reputations are becoming increasingly imgoarand difficult to manage. As a
result companies that were doing traditional bragdire now compelled to change their
approach and embrace new online tactics. Compé#maesre serious about the
perception of their brand should be prepared tludea reputation management
campaign in their marketing plan.

Individuals who are concerned with their onlineutgtion should be more conscious of
what type of information they post online. On a Breeale individuals can be proactive
in promoting their own positive content.

For both companies and individuals a professiontamn management company should
be used to take control if the situation gets dutamd. Professional reputation
management companies are experienced in quickatputepair which will limit the
amount and extent of negative information exposure.

Brand Titan specializes in online and search enggpatation management. We offer a
wide variety of custom solutions to repair, defeaigll monitor corporate and personal
reputations. We combine knowledge in search engtienization, public relations, and
traditional branding which delivers results foreclis who are in need of professional
grade online reputation management.

For more information visiBrandTitan.com

Brand Titan, Inc
Phone: (858) 866-9530
Toll Free: (866) 388-9230

Address:

Brand Titan, Inc

1666 Garnet Ave. #218
San Diego, CA 92109
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